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The authors of “Researching Those At Risk for Psychiatric
Disorders and Suicidal Ideation: Facebook Advertisements to
Recruit Military Veterans” (JMIR Ment Health
2018;5(3):e10078) incorrectly labeled some column headers in
Table 2. Currently, the columns list the click-through rate as a

percentage (“CTRa, n (%)”). They should be labeled as simply

the number and click-through rate (“Number (CTRa)”).

The correction will appear in the online version of the paper on
the JMIR website on January 9, 2019, together with the
publication of this correction notice. Because this was made
after submission to PubMed, PubMed Central, and other full-text
repositories, the corrected article also has been resubmitted to
those repositories.
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